
Creative Brief Worksheet
In order to create a successful design that meets your clients needs, you must rst take the time to get to know your client and 
what their companies needs are. Below is a client brief that a design company uses when beginning a job for a client. 
Complete this worksheet for your client. Although you are not the client, imagine that you are and complete Creative Brief Work-
sheet.

Project Summary

Audience Pro le Who your target audience is, and what they care about.

Perception/Tone/Guidelines 

Communication Strategy 

Competitive Positioning 

Targeted Message

Which of the two Bank of America 
logos is more appropriate? How 

does knowing your client and the ser-
vices they provide guide your design 
decisions?


